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Visiting Rotarians: 
Paul Bell – Fremont Club, Residential Real Estate 
 
Guests 
Ed Jamison – Marilyn Gillespie, Dewitt Paul 
Margaret McMillan – Brian and Gretchen Erga, Bob Brokaw 
Rick Colvin – Susan Klassen 
 
Announcements 
We will be dark on Monday, December 15th because of the Children’s Holiday 
Party. 
 
The Rotary Children’s Party will be held December 15, 2003 at 11:30 a.m. at the 
Las Vegas Art Museum. 
 
Please join the Las Vegas Southwest Rotary for a Holiday Greenspokes December 
16, 2003 @ 6:00pm at the home of Joanne Blystone 
3308 Calle del Torre (Spanish Oaks, Sahara & Valley View) RSVP to Joanne’s 
voice mail at 871-4471. 
 
The next Happy Feet program will be held Thursday, December 18th at 10:30 a.m. 
at Sunrise Acres Elementary School. 
 
There will be a Rotary Membership Workshop in January 2004.  See attached flyer 
at last page. 
 
Our club held elections for directors for next year; Adrienne Cox will be our new 
president, Al O’Neal will be our president elect Scott Baranoff, Eric Colvin, and 
Pepe Charles were elected as directors.  Congratulations! 
 
Fred Fukumoto delivered a $2,500 check from our club to Marilyn Gillespie, the 
Executive Director of the Las Vegas Natural History Museum.  The funds will be 
used to further the museum’s “Open Door” program, which provides children with 
an opportunity to experience the museum. 
 
President Keith Thomas read a letter to our club from Amazing Grace Industries, 
thanking us for the $2,500 donation. 
 
Chris Rohland has been proposed for membership by Adrienne Cox.  He is 
Director of Advertising for Mass Media/Vanguard, and a graduate of 
the LV Leadership Program.   His resume is attached to this newsletter. 
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 Fines and Recognitions 

 
Fred Fukumoto and Andy Katz were required to put on their aprons from our past 
president’s day meeting earlier in the year.  Fred’s apron read “El Simpatico” and 
Andy’s read “El Delgadito.”  They were fined $25 each. 
Ned Bearden was fined $100 for his profitable business. 
Kirk Harrison and Hank Falstead were fined $25 each for our club not having 
their proper email address. 
Andy Katz was fined $50 for Manpower being recognized in yet another 
publication (Las Vegas City Life) for being the best temporary agency in the 
publication’s survey. 
Bruce Pope was fined $50 for not bringing a gift for president Keith from Arizona. 
John McCandless was fined $100 for wearing barbed-wire shorts. 
Vern Ratzlaff won a golf-ball monogrammer for being the best western style 
dressed. 
Ted Henderson was fined $40 for his comment about women 
and flying “Ted Airlines.” 
Bill Goff was fined $50 for being mentioned in Dorothy Huff’s 
column. 
Doug Malan was recognized for forgetting his jacket at the 
Christmas party. 
 
Gifts for the President 
 
Sheri Spurlock – Pot and pin from Mexico. 
Joanne Jackson – Bumper sticker from Texas. 
 
Margaret McMillan – “Donate Organs” pin and 40 minutes free 
long distance from Sprint 
 

 
 
 
 
Fred Fukumoto – “God of Plenty” pin from Chinatown in Chicago. 
 
 

 
 
Don Garritano – Pin from Texas and horse trailer 
Christmas ornament. 
 
 
General Fine - $50 for club members not wearing western wear. 
 
Keith Thomas - $52.30 fine for not recongnizing Brian Dziedziack’s uncle at our 
Rotary Christmas Party.  Brian’s uncle is a Rotary past district governor. 
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Program: 
Gary Chase introduced Gary Earl, Vice President of benefits of Park Place 
Entertainment (PPE). 
 
According to Mr. Earl, he began his career in the health care industry with a goal of 
changing people’s lives by making them healthier.  He has worked more than 12 
years as an underwriter, and even considered serving a mission with his wife and 
children before accepting his current position with PPE.  He has been with PPE for 2 
years and 2 months. 
 
Mr. Earl then turned his remarks to the “ghosts” of health care past, present, and 
future.  Part of health care’s past includes Montgomery Ward offering a certain 
amount of health insurance to its employees in 1911.  During the 1940’s and 50’s, 
noted Mr. Earl, additional health care providers began to “pop up,” and in the 60’s 
and 70’s group health insurance providers (i.e. Health Maintenance Organizations or HMO’s) became more 
common.  Unfortunately, during this same period, HMO’s moved away from a prevention-based model to a 
financial incentive based model.   
 
Moving to the present, Mr. Earl noted that health care costs have continued to rise, and we have seen our 5th 
consecutive year of double-digit inflation in the health care industry.  He also noted that over 64% of Americans 
are overweight, and 30.4% of those are obese.  Moreover, some 18.2 Americans have diabetes, and 11.5 don’t even 
know they have diabetes, while an additional 16 million are on the verge of being diabetic.   The health care cost 
impact, noted Mr. Earl, represents approximately 13.4 percent of the gross domestic product of our country. 
 
The future of health care, according to Mr. Earl, is very much a factor of employer’s attitudes toward health care.  
Utilizing wellness programs, prevention programs, communication, and education, employers can do a great deal 
toward improving the health of their employees. 

  



 



CHRISTOPHER R. ROHLAND  
879 Sterling Thorn Court  
Las Vegas, NV  89123 

702-450-6855 
 
 

EMPLOYMENT  
 
MASSMEDIA|VANGUARD  Public Relations  – Advertising – Marketing Communications – 
November 2003 – present  
 
Director of Advertising  
• Oversee operations of advertising arm of agency including ad creation, media planning, and 

marketing.   
• Prospect and pursue new clients for the firm.   
• Prepare and present business solutions to advertising and public relations clients.   
 
 
GREENSPUN MEDIA GROUP, September 1998-November 2003  
 
Director of Business Development, Media Group  
• Create and implement new revenue streams and products for the media group.  
• Train salespeople on publications and sales strategy.  
• Work with top national advertisers to create a marketing program through media group 

publications.   
• Oversee data and market research for the group.   
 
Publisher, Las Vegas Weekly  
• Responsible for all operations of an Alternative Weekly newspaper including Advertising, 

Editorial, Distribution, and Marketing.    
• Performed duties as public liaison for the publication.   
• Worked with managers on departmental operations.   
• Reported operations to company ownership and upper management.   
• Board of Directors, Alternative Weekly Network.   
 
Advertising Director, Las Vegas Weekly  
• Supervised and hired a retail and classified advertising staff of 7.   
• Led the advertising team in growing annual advertising revenue from $500,000 to $2,500,000 in 

one year.   
• Responsible for re-organization of advertising department including commission structure, 

advertising rate card, media kit, special issues, and paper flow.   
• Made day to day advertising calls with staff in the field.   
 
PRESIDIO MEDIA GROUP, Spirits & Cocktails Magazine; The Met Magazine March 1998-
September 1998 
Associate Publisher  
• Co-manage and advised the advertising departments of multiple products for the media 

company.   
• Responsible for revenue and sales for a national consumer title.   
• Interview and hire sales staff for all Presidio Media publications.   
 
METROPOLIS MEDIA CORPORATION, FW Weekly 1996-1998 



Advertising Director  
• Supervise and hire a staff of 5 retail and 3 classified advertising representatives.   
• Responsible for meeting monthly and yearly revenue goals.  Increased revenues by 200% in one 

year.   
• Implemental in start-up of publication and created the entire workings of the current advertising 

department including rate structure, paper flow, revenue plan and goals, and special issues 
calendar.  

• Serve as primary contact and selling member of Alternative Weekly Network.   
 
DALLAS – FORT WORTH SUBURBAN NEWSPAPERS, INC. 1990-1996 
Retail Advertising Manager, Irving News and Las Colinas Business News  
• Motivate and educate a staff of eight in an aggressive advertising marketplace.   
• Responsible for developing and maintaining over $1,000,000 in advertising revenue annually.   
• Create sales contests and promotions to increase productivity in sales staff.   
• Handles all staff recruitment and personnel issues.   
 
National Advertising Account Executive  
• Maintained and developed national clients for a suburban newspaper group.   
• Created promotions and other special sections tying in advertisers and the Suburban Newspapers.   
• Responsible for advertising revenue collections and account maintenance.   
• Traveled as a representative of the Suburban Newspapers to our largest national clients.   
 
Senior Account Executive – Outside Classified Advertising  
• Built and maintained a strong real estate ad client base in the Irving and Mid-Cities area.   
• Designed advertising programs based on client specifications and needs.   
• 1992 Outside Salesperson of the year. 

 
HONORS 

 
2002 Graduate, Las Vegas Chamber of Commerce Leadership Las Vegas   

 
EDUCATION   

 
TEXAS TECH UNIVERSITY – Lubbock, Texas  
• Bachelor of Arts in Advertising  
• Minor field of study – English  
 
AMERICAN ADVERTISING FEDERATION COMPETITION TEAM  
• Developed and presented a magazine prototype to Hurst Publications.   
• Co-chaired the creative and editorial aspect of the team.   
 
CAVINESS ADVERTISING AND PUBLIC RELATIONS – Lubbock, Texas  
• Earned internship based on academic credentials and interviews.   
• Assisted staff in all aspects of agency work including creative, media, sales, copywriting and 

production.   
 
 

VOLUNTEER WORK 
 
Treasurer, Aid for Aids of Nevada – 2000 – present  
Chairman of the board, Boy’s Hope/Girl’s Hope of Nevada – 2001- present  

 


